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DETAILED ACTION 

1. Claims 1-21 are pending. 

Information Disclosure Statement 

2. The information disclosure statement (IDS) submitted on 1 5 August 2001 , 24 
September 2001, and 19 October 2001 are being considered by the examiner. 

Claim Rejections - 35 USC § 103 

3. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 

obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

4. Claims 1-21 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Cameron et al (U.S. Patent No. 6,202,062 and known hereinafter as Cameron) in view 
of DeBusk et al (U.S. Patent No. 5,995,937 and known hereinafter as DeBusk). 

As per claims 1 , 8, and 17, Cameron teaches a method for integrated 
management of technical information comprising the steps of: maintaining a digital 
database of technical information including product, product source and procedure 

("mySitel is a high-impact, Internet-based application in accordance with a preferred embodiment that is 
focused on the theme of delivering services and providing a personalized experience for each customer 
via a personal web site in a buyer-centric world. The services are intuitively organized around satisfying 
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customer intentions - fundamental life needs or objectives that require extensive planning decisions, and 
coordination across several dimensions, such as financial planning, healthcare, personal and professional 
development, family life, and other concerns. Each member owns and maintains his own profile, enabling 
him to create and browse content in the system targeted specifically at him. From the time a demand for 
products or services Is entered, to the completion of payment, intelligent agents are utilized to conduct 
research, execute transactions and provide advice. By using advanced profiling and filtering, the 
intelligent agents learn about the user, improving the services they deliver. Customer intentions 
demonstrated include Managing Daily Logistics (e.g., email, calendar, contacts, to-do list, bill payment, 
shopping, and travel planning); and Moving to a New Community (e.g., finding a place to live, moving 
household possessions, getting travel and shipping insurance coverage, notifying business and personal 
contacts, learning about the new community). From a consumer standpoint, mySite! provides a central 
location where a user can access relevant products and services and accomplish daily tasks with ultimate 
ease and convenience. From a business standpoint, mySite! represents a value-added and innovative 
way to effectively attract, service, and retain customers. ")(column 37, lines 54-67; column 38, lines 1-27); 

Indexing the digital database of technical information by product, product source and 

procedure ("mySitel is a high-impact, Internet-based application in accordance with a preferred 

embodiment that is focused on the theme of delivering services and providing a personalized experience 
for each customer via a personal web site In a buyer-centric world; The services are intuitively organized 
around satisfying customer Intentions - fundamental life needs or objectives that require extensive 
planning decisions, and coordination across several dimensions, such as financial planning, healthcare, 
personal and professional development, family life, and other concerns. Each member owns and 
maintains his own profile, enabling him to create and browse content in the system targeted specifically at 
him. From the time a demand for products or services is entered, to the completion of payment, intelligent 
agents are utilized to conduct research, execute transactions and provide advice. By using advanced 
profiling and filtering, the intelligent agents learn about the user, improving the services they deliver. 
Customer intentions demonstrated Include Managing Dally Logistics (e.g., email, calendar, contacts, to- 
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do list, bill payment, shopping, and travel planning); and Moving to a New Community (e.g., finding a 
place to live, moving household possessions, getting travel and shipping insurance coverage, notifying 
business and personal contacts, learning about the new community). From a consumer standpoint, 
mySite! provides a central location where a user can access relevant products and services and 
accomplish daily tasks with ultimate ease and convenience. From a business standpoint, mySite! 
represents a value-added and innovative way to effectively attract, service, and retain customers.") 
(column 37, lines 54-67; column 38, lines 1-27); receiving a query for technical information 

("mySite! is a high-impact, Internet-based application in accordance with a preferred embodiment that is 
focused on the theme of delivering services and providing a personalized experience for each customer 
via a personal web site in a buyer-centric world. The services are intuitively organized around satisfying 
customer intentions - fundamental life needs or objectives that require extensive planning decisions, and 
coordination across several dimensions, such as financial planning, healthcare, personal and professional 
development, family life, and other concerns. Each member owns and maintains his own profile, enabling 
him to create and browse content in the system targeted specifically at him. From the time a demand for 
products or services is entered, to the completion of payment, intelligent agents are utilized to conduct 
research, execute transactions and provide advice. By using advanced profiling and filtering, the 
intelligent agents learn about the user, improving the services they deliver. Customer intentions 
demonstrated include Managing Daily Logistics (e.g., email, calendar, contacts, to-do list, bill payment, 
shopping, and travel planning); and Moving to a New Community (e.g., finding a place to live, moving 
household possessions, getting travel and shipping insurance coverage, notifying business and personal 
contacts, learning about the new community). From a consumer standpoint, mySite! provides a central 
location where a user can access relevant products and services and accomplish daily tasks with ultimate 
ease and convenience. From a business standpoint, mySite! represents a value-added and innovative 
way to effectively attract, service, and retain customers.") (column 37, lines 54-67; column 38, lines 1-27); 

searching the digital database of technical information by an index in response to the 

query for technical information ("mySlte! is a high-impact, Internet-based application in accordance 
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with a preferred embodiment that is focused on the theme of delivering services and providing a 
personalized experience for each customer via a personal web site in a buyer-centric world. The services 
are intuitively organized around satisfying customer intentions - fundamental life needs or objectives that 
require extensive planning decisions, and coordination across several dimensions, such as financial 
planning, healthcare, personal and professional development, family life, and other concerns. Each 
member owns and maintains his own profile, enabling him to create and browse content in the system 
targeted specifically at him. From the time a demand for products or services is entered, to the completion 
of payment, intelligent agents are utilized to conduct research, execute transactions and provide advice. 
By using advanced profiling and filtering, the. intelligent agents learn about the user, improving the 
services they deliver. Customer intentions demonstrated include Managing Daily Logistics (e.g., email, 
calendar, contacts, to-do list, bill payment, shopping, and travel planning); and Moving to a New 
Community (e.g., finding a place to live, moving household possessions, getting travel and shipping 
insurance coverage, notifying business and personal contacts, learning about the new community). From 
a consumer standpoint, mySite! provides a central location where a user can access relevant products 
and services and accomplish daily tasks with ultimate ease and convenience. From a business 
standpoint, mySite! represents a value-added and innovative way to effectively attract, service, and retain 
customers.") (column 37, lines 54-67; column 38, lines 1-27); cross referencing the information 

found by searching to another index; filtering the response as a function of preference 

data ("mySite! is a high-impact, Internet- based application in accordance with a preferred embodiment 

that is focused on the theme of delivering services and providing a personalized experience for each 
customer via a personal web site in a buyer-centric world. The services are intuitively organized around 
satisfying customer intentions - fundamental life needs or objectives that require extensive planning 
decisions, and coordination across several dimensions, such as financial planning, healthcare, personal 
and professional development, family life, and other concerns. Each member owns and maintains his own 
profile, enabling him to create and browse content, in the system targeted specifically at him. From the 
time a demand for products or services is entered, to the completion of payment, intelligent agents are 
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utilized to conduct research, execute transactions and provide advice. By using advanced profiling and 
filtering, the intelligent agents learn about the user, improving the services they deliver. Customer 
intentions demonstrated include Managing Daily Logistics (e.g., email, calendar, contacts, to-do list, bill 
payment, shopping, and travel planning); and Moving to a New Community (e.g., finding a place to live, 
moving household possessions, getting travel and shipping insurance coverage, notifying business and 
personal contacts, learning about the new community). From a consumer standpoint, mySite! provides a 
central location where a user can access relevant products and services and accomplish daily tasks with 
ultimate ease and convenience. From a business standpoint, mySite! represents a' value-added and 
innovative way to effectively attract, service, and retain customers.") (column 37, lines 54-67; column 38, 
lines 1-27); transmitting information found by searching and cross referencing ("mySite! is a 

high-impact, Internet-based application in accordance with a preferred embodiment that is focused on the 
theme of delivering services and providing a personalized experience for each customer via a personal 
web site in a buyer-centric world. The services are intuitively organized around satisfying customer 
intentions - fundamental life needs or objectives that require extensive planning decisions, and 
coordination across several dimensions, such as financial planning, healthcare, personal and professional 
development, family life, and other concerns. Each member owns and maintains his own profile, enabling 
him to create and browse content in the system targeted specifically at him. From the time a demand for 
products or services is entered, to the completion of payment, intelligent agents are utilized to conduct 
research, execute transactions and provide advice. By using advanced profiling and filtering, the 
intelligent agents learn about the user, improving the services they deliver. Customer intentions 
demonstrated include Managing Daily Logistics (e.g., email, calendar, contacts, to-do list, bill payment, 
shopping, and travel planning); and Moving to a New Community (e.g., finding a place to live, moving 
household possessions, getting travel and shipping insurance coverage, notifying business and personal 
contacts, learning about the new community). From a consumer standpoint, mySite! provides a central 
location where a user can access relevant products and services and accomplish daily tasks with ultimate 
ease and convenience. From a business standpoint, mySite! represents a value-added and innovative 
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way to effectively attract, service, and retain customers.") (column 37, lines 54-67; column 38, lines 1-27); 
wherein access is provided to the technical infornnation and the corresponding cross 
references. 

Cameron does not explicitly teach the method of searching the digital database 
of technical information by an index in response to the query for technical information; 
and wherein access is provided to the technical information and the corresponding 
cross references. 

DeBusk teach the method of searching the digital database of technical 
information by an index in response to the query for technical information (column 15, lines 
1-51); and wherein access is provided to the technical information and the corresponding 
cross references (column 16, lines 1-27). 

It would have been obvious to a person of ordinary skill in the art at the time of 
Applicants invention to modify the teachings of Debusk with the teachings of Cameron 
to include the method of searching the digital database of technical information by an 
index in response to the query for technical information; and wherein access is provided 
to the technical information and the corresponding cross references with the motivation 
to providing software objects which are configurable by the user to represent healthcare 
related procedures in a fashion that allows for the development of custom software 
modules representative of the procedure for which information is managed. 
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As per claims 2, 9, and 18, Cameron does not explicitly teach the method 
wherein access to the technical information and the corresponding cross references is a 
function of the preference data. 

DeBusk teaches the method wherein access to the technical information and the 
corresponding cross references is a function of the preference data (column io, lines 14- 

67). 

It would have been obvious to a person of ordinary skill in the art at the time of 
Applicant's invention to modify the teachings of Cameron with the teachings of DeBusk 
to include the method wherein access to the technical information and the 
corresponding cross references is a function of the preference data with the motivation 
to providing software objects which are configurable by the user to represent healthcare 
related procedures in a fashion that allows for the development of custom software 
modules representative of the procedure for which information is managed. 

As per claims 3, 10, and 19, Cameron does not explicitly teach the method 
further comprising formatting the information found by searching and cross referencing 
so as to be indicative of a selection of the preference data. 

DeBusk teaches the method further comprising formatting the information found 
by searching and cross referencing so as to be indicative of a selection of the 
preference data (column 10, lines 14-67). 

It would have been obvious to a person of ordinary skill in the art at the time of 
Applicant's invention to modify the teachings of Cameron with the teachings of DeBusk 
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to include the nnethod further comprising formatting the information found by searching 
and cross referencing so as to be indicative of a selection of the preference data with 
the motivation to providing software objects which are configurable by the user to 
represent healthcare related procedures in a fashion that allows for the development of 
custom software modules representative of the procedure for which information is 
managed. 

As per claims 4 and 1 1 , Cameron does not explicitly teach the method wherein a 
selection of the preference data corresponds to qualifications of a particular user. 

DeBusk teaches the method wherein a selection of the preference data 
corresponds to qualifications of a particular user (column 13, lines 1-34). 

It would have been obvious to a person of ordinary skill in the art at the time of 
Applicant's invention to modify the teachings of Cameron with the teachings of DeBusk 
to include the method wherein a selection of the preference data corresponds to 
qualifications of a particular user with the motivation to providing software objects which 
are configurable by the user to represent healthcare related procedures in a fashion that 
allows for the development of custom software modules representative of the procedure 
for which information is managed. 

As per claims 5, and 21 , Cameron does not explicitly teach the method wherein a 
selection of the product corresponds to a medical product and the procedure 
corresponds to a medical procedure. 
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DeBusk teaches the method wherein a selection of the product corresponds to a 
medical product and the procedure corresponds to a medical procedure (column 10, lines 

1-28). 

It would have been obvious to a person of ordinary skill in the art at the time of 
Applicant's invention to modify the teachings of Cameron with the teachings of DeBusk 
to include the method wherein a selection of the product corresponds to a medical 
product and the procedure corresponds to a medical procedure with the motivation to 
providing software objects which are configurable by the user to represent healthcare 
related procedures in a fashion that allows for the development of custom software 
modules representative of the procedure for which information is managed. 

As per claims 6 and 13, Cameron does not explicitly teach the method wherein 
the index used for searching the database corresponds to a medical procedure. 

DeBusk teaches the method wherein the index used for searching the database 
corresponds to a medical procedure (column 9, lines 20-67). 

It would have been obvious to a person of ordinary skill in the art at the time of 
Applicant's invention to modify the teachings of Cameron with the teachings of DeBusk 
to include the method wherein the index used for searching the database corresponds 
to a medical procedure with the motivation to providing software objects which are 
configurable by the user to represent healthcare related procedures in a fashion that 
allows for the development of custom software modules representative of the procedure 
for which information is managed. 
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As per claim 7, Cameron does not explicitly teach the method wherein a user 
may select products from a predetermined vendor for comparison. 

DeBusk teaches the method wherein a user may select products from a 
predetermined vendor for comparison (column 5, lines. 1-33). 

It would have been obvious to a person of ordinary skill in the art at the time of 
Applicant's invention to modify the teachings of Cameron with the teachings of DeBusk 
to include method wherein a user may select products from a predetermined vendor for 
comparison with the motivation to providing software objects which are configurable by 
the user to represent healthcare related procedures in a fashion that allows for the 
development of custom software modules representative of the procedure for which 
information is managed. 

As per claims 12, Cameron does not explicitly teach the method wherein the 
preference data corresponds to a product supplier. 

DeBusk teaches the method wherein the preference data corresponds to a 
product supplier (column 15, lines 14-51). 

It would have been obvious to a person of ordinary skill in the art at the time of 
Applicant's invention to modify the teachings of Cameron with the teachings of DeBusk 
to include the method wherein the preference data corresponds to a product supplier 
with the motivation to providing software objects which are configurable by the user to 
represent healthcare related procedures in a fashion that allows for the development of 
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custom software modules representative of the procedure for which information is 
managed. 

As per claims 15 and 20, Cameron does not explicitly teach the method wherein 
the selection of the preference data corresponds a particular level of skill/training with 
respect to a product. 

Debusk teaches the method wherein the selection of the preference data 
corresponds a particular level of skill/training with respect to a product (column 5, lines i- 

47). 

It would have been obvious to a person of ordinary skill in the art at the time of 
Applicant's invention to modify the teachings of Cameron with the teachings of DeBusk 
to include the method wherein the selection of the preference data corresponds a 
particular level of skill/training with respect to a product with the motivation to providing 
software objects which are configurable by the user to represent healthcare related 
procedures in a fashion that allows for the development of custom software modules 
representative of the procedure for which information is managed. 

As per claim 16, Cameron does not explicitly teach the method wherein the 
means for filtering is a function of the particular level of skill/training with respect to the 
product. 

Debusk teaches the method wherein the means for filtering is a function of the 
particular level of skill/training with respect to the product (column 5, lines 1-47). 
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It would have been obvious to a person of ordinary skill in the art at the time of 
Applicanrs invention to modify the teachings of Cameron with the teachings of DeBusk 
to include method wherein the means for filtering is a function of the particular level of 
skill/training with respect to the product with the motivation to providing software objects 
which are configurable by the user to represent healthcare related procedures in a 
fashion that allows for the development of custom software modules representative of 
the procedure for which information is managed. 



Contact Information 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Farhan M. Syed whose telephone number is 571-272- 
7191. The examiner can normally be reached on 8:30AM-5:00 PM. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Jeffrey Gaffin can be reached on 571-272-4146. The fax phone number for 
the organization where this application or proceeding is assigned is 571-273-8300. 
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Information regarding the status of an application may be obtained from the 
Patent.Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 




/ /JEPnEYGAFFIN 
mMlsdm PATENT EXAMINER 
TECHNOLOGY CENTER 2100 



FMS 



